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• Gauge feedback on various media content components and platforms to help create 
compelling and effective content.

• Understand key elements of communicating Deeper Learning concepts to the Hispanic 
audience.

40 PARTICIPANTS
20 Hispanic Parents

20 Hispanic College Students

MARKETS
Dallas

Phoenix

METHODOLOGY

Research Objectives

Who we Reached
* One group of Parents / one group of college 
students per market.

* Parent groups conducted in Spanish / college 
students in English.

*Groups lasted approximately 1 to 1 ½ hours
and included 10 participants per group. 



1 Parents are busy and rarely just sit and watch TV. They tend to multitask while watching TV.

Key Highlights

2 Content needs to be direct, simple, and succinct.

3 Relating to the subject matter (characters, storyline, etc.) is critical for their understanding and
desire to learn more.

4 Emotional connection is key. They understand the power of storytelling and how it pulls at their heart 
strings.

5 Key to include resolution to each storyline told. How did the change impact the individual?



I think it's feasible. It's just difficult to imagine, 
sometimes, just coming from a lower-income 

family and you see the big number for graduate 
school. The big number for the total cost            

scares you. 
- Student

Thoughts on Success and Education

PARTICIPANTS

• Parents in these two groups were actively looking for information to help their children navigate 
the educational system. 

• The college students indicated an enormous drive to prosper and do whatever it takes to succeed. 
There was however a lack of confidence regarding the path ahead.  

• A big concern for both parents and students includes future pay, while understanding that a career 
with passion is ultimately most important.

• While these students where highly motivated, most did not feel they learned anything concrete in 
high school.  

• Most were not exposed to Deeper Learning in high school. When the concept of Deeper Learning 
was explained, they understood the significance and benefit of incorporating it into the school 
system. 



PARENT
INVOLVEMENT

Parents want to get more involved, 
But simply don’t know how

Although we do not have all the tools, we have 
a lot of strength, a lot of desire, and we look for 
tools one way or another. Because you have to 
look for them; if you do not look for them, they 

will not reach you. 
- Parent

• Students recognize their parents limitations in understanding the school system.
• Primary barrier is lack of English knowledge
• Not understanding how the school system works and what it offers
• Their own limited educational opportunities and backgrounds

• Once Deeper Learning is explained, parents all indicated desire and eagerness to do their 
part in helping incorporate it in their child’s schools. 

• Students and parents appreciate all the guidance and education that can help them 
succeed. They do not feel there is enough readily available to them.

Education is way 
different here to 

wherever our parents 
were raised.

- Student



STUDENTSPARENTS

English
• Interactive learning or deeper engaging
• Deeper learning versus traditional learning
• How to be engaged in the classroom
• Engaged teaching
• Classes that relate to your career in high school
• How would deeper learning help my child?

Spanish
• Maneras de interactuar con los estudiantes
• Lecciones donde los estudiantes no se quedan

sentados en los escritorios
• Cómo aprender mejor 
• Modos de cómo retener más información en clase

#HASHTAG

How would they search for more info on Deeper 
Learning? Key words to consider…

Spanish
• Diferentes métodos de estudio
• Escuelas alternativas 
• Aprendizaje por tema 
• Soluciones a la educacion
• Educación práctica



• Parents and students primarily turn to Google for information on Education.

• However both students and parents recognize TV provides valuable information.

• Most indicated watching Univision;
Primarily News, followed by Primer Impacto & El Gordo y la Flaca

• In general, parents indicated having very little time to watch TV but when 
they do, they only watch Spanish language TV: Univision & Telemundo.

• When watching content, they normally do not focus solely on the screen. It is 
done while simultaneously accomplishing other tasks. This impacts the information that 
they actually receive and retain.

I feel like since it's targeting, 
obviously, the Latino 

community, it has more of a 
real connection to that 

population of people, I feel like 
is more genuine than it is with 

these other news stations.
- Student

When I watch TV with my mom, 
sometimes they put some sad stories 

there and you just feel connected. A lot 
of the time, they do talk about 

immigration and it just takes you back 
to home and then thinking about your 
family. So I think it's that connection 

that you have with the families on the 
other side.
- Student

I don't know if they do it 
purposely, but they kind of 

implant roots with the people 
that they know that they can 
connect with, which is super 

smart - just saying - because it 
gets more people to watch.

- Student

CONTENT

Where are they going for information?



TELEVISION 
CONTENT



• The story was told in a way that was engaging and you can relate to.

• It connects you emotionally to want to learn more.

• Being able to relate to the characters and story line results in motivating content. 

TELEVISION

Opinions on narrative content

Telling your story allows you to connect to another 
person. If she is telling her story, something comes to 
me, because we have something in common. So it's 

telling the story - so that we can relate and have 
something in common.

-Parent

NARRATIVE

*Click on image to see content referenced 

https://www.univision.com/noticias/el-hogar-la-primera-escuela-video


Opinions on interview setting

• Information is clear to understand:
• The answers are provided in common and straightforward sentences, making it simpler to 

understand. 
• Being able to see the questions visually helps to grasp and understand the information well. 

• They are presenting facts as opposed to opinions, which increases importance of what is being 
said.

• The questions coming directly from the public feels more real to them. Makes It more relatable. 

• Having an ”expert” answer the questions is pivotal in getting the point across.  

I like how they're giving information first on what 
FAFSA is, for example, "What is FAFSA?" And I love 
how the woman explained it and just gave a basic 

knowledge to everybody who's watching so those at 
home will know what FAFSA is. 

- Student

I also liked that the questions were coming 
from the public because that's what they want 
to know. They want the right answers. I think 

those are real questions that even we have. So 
they're actually answering them.

- Student

TELEVISION
INTERVIEW 

SETTING

*Click on image to see content referenced 

https://www.univision.com/shows/despierta-america/quienes-y-como-puedo-aplicar-a-fafsa-para-obtener-ayuda-que-permita-pagar-mis-estudios-video


• The Reporter adds a well needed personal touch. He is able to tie the story together. 

• Profiling various stories within the content provides a different perspective and that increases 
the possibility of relating and identifying with the content. 

• With an audience that is busy and often watching TV while simultaneously doing chores, a 
narrator helps keep parents engaged throughout. 

• They can follow the story by listening and pay attention visually when needed.

TELEVISION

Opinions on narrative – including reporter

NARRATIVE 
WITH REPORTER

*Click on image to see content referenced 

https://www.univision.com/shows/noticiero-univision/una-escuela-gratuita-que-ayuda-a-las-estudiantes-mujeres-a-salir-adelante-video


• Reporter driven content is the preferred style in helping them understand information related to education.

• The reporter news story has a strong lead and empathetic narration that features different perspectives (experts, 
teachers, students, and parents) in a simplified manner resulting in more interest from the viewer. 

-Keeps you on track, and he or she tells you exactly what to focus on and when it is needed.

• The interview setting was seen as useful among students for THEIR purpose. The facts and visuals of questions helped  
drive the point across. 

• The television narrative (character driven storyline) was not seen as an effective way to communicate 
Deeper Learning.

Suggestions:
• To explain Deeper Learning, a reporter narrated piece shows the impact that it can have on students

more clearly:
-Indicating various perspectives
-Helps convey the point more clearly
-Facts alone can’t illustrate Deeper Learning at its core
-There needs to be an emotional engagement to the story in order to fully comprehend Deeper Learning

• Keeping content simple and to the point is imperative to maintain focus and understanding from audience. 

• Helps to recognize the anchor – adds credibility – especially when voice is recognizable since they are not always 
watching but listening instead. 

• Expertise on screen is more important with content related to education. An anchors presence throughout can add to 
that expertise.

TELEVISION

Comparative – Television 



Because I feel like in deeper 
learning, you would need a lot 

more different perspectives, like, 
"Oh, I did gain a lot from the 
deeper learning because it 

opened up these opportunities for 
me. I learned more this way, 

whatever. Whereas the interview 
is more like, oh, this is just some 

information that you              
should have.”

- Student

My mom only watches TV when 
she's cooking in the kitchen. Even 

if the reporter was on TV, she 
wouldn't be able to stand there 

and watch him. She just hears and 
keeps doing whatever she's doing. 
And then at the end, it's like, "Hey, 

that voice sounds familiar.”  
- Student

I liked this recent one because it 
had a younger generation's 

opinion. A lot of times 
nowadays, I feel like a lot of the 

older people have different 
viewpoints and they don't 

necessarily understand - maybe 
when they went to school, it was 

different from what it is now. 
- Student

There are some parents 
that didn't even finish 
school, so they need-- I 
know this sounds like a 

very bad way of saying it, 
but you have to dumb it 

down as much as 
possible for them to 

understand.
- Student

if you use too much jargon, you're 
going to lose your audience. It's just 

as simple as that.
- Student

QUOTES



PSA’s

PSA’s

• Quick and effective reminder.

• Important to let parents know that joining the texting platform at the end 
of the PSA is free, so they feel comfortable doing so. Otherwise they 
hesitate to sign up.

• Seeing the anchor with her own child adds credibility to the content.

PSA’s are very good because sometimes in your daily routine, a 
little reminder helps you. Sometimes an adult has so much 

stress with payments and everything else and this little 
reminder says: "Oh yes, I have to read to my child,                      

let me not forget.” 
- Parent

*Click on image to see content referenced 



DIGITAL 
CONTENT



LA

1) EXPLAINERS 2) EXPLAINER -
ANIMATION WITH REPORTER

• Animation makes it is easy to understand and retain information due to its simplicity.

• Voice in first animation without reporter is perceived as very monotone and boring. 
- The length of the first video was too long (2:04)
- The voice does not show emotion and therefore does not engage. 
- The music in this animation is not leveled making it very distracting, it doesn’t let 

you pay full attention.

• Having a host on the second animation can be very distracting. The viewer feels they need to make a decision as to 
where to pay attention. You either have the host or animation, not both.

Suggestions:
• Ideal animation would be more concise with an engaging voice over. Audience indicated that they simply do not 

have the time to watch a 2 minute explainer. 
- The voice over should be done by the host or someone who projects like her.
- Pay attention to background music.
- Animation should not be combined with live host.

DIGITAL

Animated Explainers

ANIMATED 
EXPLAINERS

*Click on image to see content referenced 

https://www.univision.com/noticias/educacion/los-ninos-se-retrasan-academicamente-hasta-dos-meses-durante-el-verano-que-puedes-hacer-para-evitarlo-video
https://www.univision.com/noticias/educacion/cada-verano-muchos-ninos-pierden-hasta-dos-meses-de-lo-aprendido-en-el-ano-escolar-video


• A reporter can add credibility to the content. But the medium of delivery needs 
to be more focused.

• Participants preferred content that was clean when viewing - piling too much 
information can confuse/distract audiences or make the content seem 
disorganized. It also made it difficult for them to focus on one thing. 

• The behind the scenes images (newsroom) diverts attention. 
-They recognize this as a trend with news, but not something they 

necessarily like.

DIGITAL

Digital – Interview / Narrative

NOTICIERO 
DIGITAL

*Click on image to see content referenced 

https://www.univision.com/noticias/edicion-digital/como-escoger-un-campamento-de-verano-depende-de-para-que-esten-preparados-tu-y-tu-hijo-video


• This documentary style was well received by all, but primarily among college 
students.

-Emotional component was key.
-Music background helped convey emotions considerably.
-The connection the documentary made to the participants was strong.

• However, this style did not offer a tangible call to action for parents or students. 

Because it honed in on each of 
them-- so it started with the two 
teachers and then it went to the 

student and it kind of just focused 
more on them individually. And 
then it helped when they were 

speaking, to show images of what 
was going on. I liked that.

-Student

Because it connected 
you. It kind of like just 
took you into his life, 

and made you connect 
with the persona, like 

we got really 
connected with him.

- Student

The way they 
filmed it, it's a lot 
slower. I mean, it 
feels more like a 
film, like a short 
film or movie.           

-Student

DIGITAL

Mini Documentary

MINI DOCUMENTARY

*Click on image to see content referenced 

https://www.univision.com/noticias/era-pandillero-y-ahora-inspira-a-sus-estudiantes-latinos-a-ser-maestros-ejemplares-como-el-video


Edicion Digital: 
This segment was rejected by both the parents and student groups because it 
seemed disorganized and too visually charged.  

Animations:
Both parents and students prefer the animations as a means to understanding 
dense education topics. They are more likely to share animations that meet 
the following criteria:
• Ability to convey an effective yet simple message in under 30 seconds. 
• Connecting to the voice delivering the message is key to engagement and 

retention.

Mini-Documentary:
Both groups engaged with the documentary characters and storyline. Noting  
the dramatic elements of the music chosen for the piece. However, needs a 
call to action.

DIGITAL

Comparative



SOCIAL MEDIA
CONTENT



SOCIAL 
MEDIA

Overall Social Media

• Students continue using Snapchat, Instagram and Twitter as their main social media 
channels. 

• Parents turn to Facebook as their favorite social media platform. Many are active on 
Univision Deportes & Univision Entertainment FB accounts.

• Participants are more likely to share content when it’s concise and to the point, much like 
the animations, as opposed to the narrative pieces. They also indicated sharing content 
when it’s relatable and informative.

• Students only watch FB Lives for live events (sports/concerts).
-College students prefer to search online for direct info and actions to receive. 

• Most parents do not watch FB Lives.
-Not as much into technology.

• Parents feel that social media helps you identify if an article is recent, they can’t easily see 
when it was published on website.



Interview Style

• Showcasing experts is key to adding credibility.
- Important for the interviewers to face audience (instead of each other) to connect 

further with the audience.
- Newsroom background can be extremely distracting.

• Information hard to grasp:
-Slides with information text should stay up slightly longer in order to be able to read.
-Split screen with questions is another option.

• Opening slate is on for too long – students and parents expressed a lack of interest in waiting 
for the presentation to begin. Groups suggested that the opening slate should indicate what 
the topic and agenda for the FB Live is to help motivate them to stay for it.

SOCIAL 
MEDIA

FACEBOOK LIVES

*Click on image to see content referenced 

https://www.facebook.com/UniEducacion/posts/2004033486293405


SOCIAL 
MEDIA

FACEBOOK LIVES

Interview and Phone Banks

• Interview with phone banks in background was too loud and 
distracting. 

• Vetting the Spanish level of the experts is key. Hearing invited experts 
speak incorrectly was very distracting and loses credibility. 

• FB Live at a location can be more useful. Many suggested a location 
such as a school.

*Click on image to see content referenced 

https://www.facebook.com/UniEducacion/posts/1984744454888975


COMMUNICATING
DEEPER LEARNING



¿Que pasaría si los 
estudiantes pudieran 

diseñar su propio 
aprendizaje?

Menos exámenes
y más clases 

sobre inteligencia 
emocional y social

STORYBOARD

These pictures and text where placed for them to view in the 
numbered orders as a starting point

to discuss how to better communicate Deeper Learning. 

1

3 4

5 7

6 8

2



Best way to convey Deeper Learning

STORYBOARD

• Use real case scenarios with people from various backgrounds, increasing the opportunities 
for them to relate to one of the stories or individuals. 

• Focus on before and after to show the possible long-term benefits and impact it can have on 
a child’s life and success. Examples:

-Follow a classroom through time
-Follow a student

• Credible experts who can convey on camera experience are important.  

• Emphasis on emotional aspect is critical to truly engage with parents. Key to tug at the 
emotional heart strings.

• Focus on student’s perspective:
- The student can properly convey the experience and needs best sometimes.
- Simplification and repetition is key.

• It is important to highlight that Deeper Learning is for every child to eliminate any doubt that 
perhaps this does not apply to specific families, which can sometimes be perceived as such.

• Reiterate the intention of the content; with Univision and partners wanting to help the 
Hispanic community.



I feel that you should probably explain 
why deeper learning would help their 

student become better in the classroom 
and at home. At the beginning you should 

explain how it helped them, and what's 
the difference between deeper learning 

and just regular education. And you could 
introduce deeper learning, and you could 
tell the parents the information that they 
need to know. And then at the end, like 

they say, "To call this number or go          
to this website."                                                            

- Student

I'm thinking more of a school official speaking 
about how they implemented deeper learning, 

they talk about how their school was before, and 
then they talk about how the school is now, with 
the flashes of what's going on in those pictures, I 

guess. And like, "Oh, this is how our students have 
thrived since then." And maybe a teacher input, as 

well, and a student input like, "I enjoy classes so 
much more," blah, blah, blah, "I'm getting so 

much more out of school, etc."
- Student

And so one of my professors, she put a video 
and we were learning about poverty, the 

difference in schools. And I think one of the 
main aspects was doing kind of a 

comparison of real life to-- how do I say it? 
She showed us a video where it was like a 

poor school and a rich school that were just 
miles apart. And one of the parents in the 
video, she got a group together to go fight 

for what was right for their school.
- Student

Try to make the content so that parents want to 
get up and say, "Wow, I want that in my school.”

- Student



1 The content needs to be concise. It is critical to take into account the limited time our
viewers have available and the level of attention they place on this content.

Recommendations – Storytelling

2 Bring in the audience by engaging them EMOTIONALLY. This can be accomplished by 
relatable and compelling storylines.

4 Highlighting relevant experts that can communicate the subject well in Spanish can 
increase credibility among our audience. 

3 Clearly demonstrating the long-term impact on an individual will communicate the 
importance of Deeper Learning in a way that becomes relevant, realistic and attainable. 



Recommendations when creating content to reach Spanish 
Speakers

1 Visual overload can distract audience. Important to maintain simplicity throughout.

2 In line with simplicity; when showing text on the screen - less is more. Keep the text on 
screen as much as possible to allow the audience ample time to read.

3 Highlighting relevant experts that can communicate the subject well in Spanish can 
increase credibility among the audience. 

4 Taking into account the audience’s tendency to multi-task, when relevant, have a reporter
tie the story together and narrate knowing that some of our audience is only listening.



This work is made available under a Creative Commons-ShareAlike 4.0 License: 
https://creativecommons.org/licenses/by/4.0/ with permission of the authors. © 
2018, Univision Communications Inc. Some Rights Reserved.

https://creativecommons.org/licenses/by/4.0/
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